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Our brand’s advantage lies in gaining and maintaining the trust of our customers and the wider general public.

Trust in brands is established through performance and habit. People have to value the benefits of products 
and services and get used to them before they trust them. This requires a brand to be continuous and recog-
nizable over a long period of time in terms of its presence and the benefits it offers. That goes for the way in 
which we structure our products and services, but it also applies to the visual design of our communication 
activities and trademark. That is why KWS needs a standard corporate design which can be used all over  
the world.

In our brand concept “My KWS – Make yourself grow” we find “foresight” as a brand value, which compels 
us to develop innovative and future-proof solutions for sustainable farming. This means that innovation can 
be found wherever the KWS brand is and the customer will find state-of-the-art solutions. Since our aim is  
to ensure that our customers and the wider general public get a sense of this whenever they encounter the 
KWS brand, our corporate design must also keep pace with the evolution of aesthetic perception. It should 
be modern and innovative.

Accordingly, as part of the “Make yourself grow” initiative, the corporate marketing department has got to-
gether with the marketing departments of the various divisions to carefully revise and modernize the corporate 
design of our KWS brand.

All the essential elements relating to the corporate design of the KWS brand can be found in this manual.  
Its rules are valid and binding worldwide. With the work that you do, you as an individual are one of the most 
important ambassadors of our brand. Through the consistent use of the standard corporate design we will 
enhance the trust placed in our KWS brand and thereby strengthen the brand.

Dr. Peter Hofmann – Executive Board of KWS SAAT AG
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1.1.1

Logo
Structure and Versions

Don’ts

Minimum size (5 mm)

Grayscale version Monochrome versionColor version

Do not alter the elements

2

1

3

Do not distort, compress,  
or reflect the logo or do 
anything similar

Do not change the colors or 
add gradients or effects

Standard version (® sign) Small version (≤ 12 mm)

The word mark must no longer  
be used on its own

Square exclusion zone

GU

2 GU

12 GU

3 GU3 GU

2 GU

The KWS logo database  
is available to download 
in the CI portal. 

For an overview of the logo files  
including the file key and usage sizes,  
see the appendix on page 47 and 49.

The logo is made up of the word mark (KWS) and picture 
mark (sun and fields). Only both elements together form the 
KWS trademark and are registered and protected as a logo 
throughout the world.

1  Sizes

Standard version This logo file is used as standard and 
features the ® sign.

Small version  As soon as the size of the logo is reduced 
to ≤ 12 mm, the logo file is used without the ® sign. In such 
cases, the minimum size of the logo is 5 mm.

2  Structure and exclusion zone
The form of the KWS logo cannot be changed and is desi-
gned as a logo file with a defined exclusion zone. No other 
layout elements may be positioned within this exclusion 
zone.

3  Colors and color spaces
For trademark protection reasons (KWS Orange) the KWS 
logo should always be used in the spot color files  (HKS, 
Pantone) The logo is available as a CMYK file and gray- 
scale file for printed advertisements. The monochrome 
file is used for tone-on-tone versions (see next page).  
The KWS logo is available as an RGB file for use in digital 
media.

GU = grid unit
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1.1.2

Use and Positioning

Logo 1

If the logo is used on its own, it always appears on a  
white background (e.g. letter paper and business cards). 
The logo should appear alongside the slogan whenever 
possible.

Don’ts

Use in the white brand field on 
KWS Orange

Use in the white brand field on 
colored backgrounds

Use in the white brand field on 
images

No contour around the logo field,  
format change of the logo field

2

Special form: tone-on-tone on  
KWS Orange

Special form: tone-on-tone on 
materials

4

1  White logo background
The KWS logo always appears on a white background.

2  Usage on non-white backgrounds
The KWS logo must always be placed on a white, square 
field on colored backgrounds or pictures. The size of this 
logo field is defined by the exclusion zone contained in the 
original logo file.

3  Special form: drop shadow
In some media (e.g. text advertisements) the logo appears 
with a text field on a white background. It is given a drop 
shadow in such cases. A black contour or outline around 
the square logo field is not permitted. 

Drop shadow definition (Adobe InDesign)
Mode: Multiply  
Color: black 
Opacity: 35 % 
Position: x-y offset 0.5 mm, angle 135°
Options: 1.5 mm

4  Special form: tone-on-tone use
In justified special cases (e.g. for clothing and promotional 
items) a monochrome (tone-on-tone) version of the  
KWS logo can also be used. The white background is not 
necessary here.

Special form: drop shadow  
(e.g. text advertisements)

3

The KWS logo database  
is available to download 
in the CI portal. 
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1.2.1

Interaction with  
the KWS Logo

Slogan

The slogan “Seeding the future – since 1856” is the key 
brand promise made by KWS and should therefore be 
featured in all forms of communication.  
The use of our slogan is fixed for the following elements: 
Advertisements, brochures, flyers, data sheets, one-pa-
gers, posters, roll-ups, web site, PowerPoint, envelopes, 
greeting cards. This list will be extended on an ongoing 
basis within the development of new design guidelines for 
other categories.

1  Minimal combination of logo and slogan 
In its smallest form the slogan appears on a square (KWS 
Orange) next to the logo field. The minimal combination of 
logo and slogan is available to download in a wide range 
of file formats.

2  Offset combination of logo and slogan  
As soon as more than just the slogan is communicated 
the orange slogan field grows and becomes the bearer  
of our communication (hereinafter referred to as the text 
field). In this constellation the logo field moves to a stron-
ger position in the foreground and is offset from the text 
field. (For further details, see the layout principle, page 22).
The logo and slogan also form an inseparable unit in 
the offset combination.

3  Slogan size 
There is a set relationship between the size of the slogan 
and the KWS logo. Other proportions apply to the minimal 
combination and offset combination. Slogan sizes for 
each medium are preset in the logo files and templates 
and can be obtained from the table on page 49.

4  Font and color 
The slogan font is Neue Helvetica Bold. The slogan is  
always right-justified in white capital letters. The font size 
remains consistent. The positive version used on en-
velopes, for example, is subject to an exception and is not 
available for other media.

Offset combination:  
communicative use 

Determining the slogan size in  
the offset combination

2

communicative 
use

SEEDING  
THE FUTURE 

SINCE 1856

Minimal combination:  
to identify the company

Determining the slogan size in the 
minimal combination

1

Neue Helvetica Bold, 
right-justified, capital 
letters

4

SEEDING  
THE FUTURE 

SINCE 1856

3

X
X
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1.2.2

A specific language version of the slogan “Seeding the  
future – since 1856” has been specified for each country.  
A two- or three-line version of the slogan has also been 
defined for each country. The content or form of the  
language versions may not be altered.

Two-/three-line slogans
It must be ensured that the slogan layout remains un- 
changed within each language (minimal combination or 
offset combination), i.e. written over either two or three 
lines.

If the slogan is not available in the language you re-
quire, please get in touch with the corporate marke-
ting affairs department.

Usage in copy text
In copy text the slogan “Seeding the future – since 1856” 
is written on one line with a dash. The dash is not used if 
written over two lines when “Seeding the future” appears 
on one line and “since 1856” appears on the next.

Slogan
Languages

Netherlands

Romania

Slovaki

 United Kingdom

Chile

Egypt

Croatia

Lithuania

Latvia 

Pakistan

Russia

Tajikistan

Argentina

China

Spain

Hungary

Morocco

Poland

Serbia

Turkey

Bulgaria

Czech Republic

France

Iran

Belarus

Germany

Georgia

Moldova

Italy

Portugal

Slovenia

Ukraine

All relevant versions of the slogan  
are available to download  
in the CI portal.
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1.3.1

Colors

KWS Orange is the key brand color and protected by 
trademark law. Together with the other primary colors 
white and black it characterizes the color climate typical 
of the KWS brand.

1  Use 
KWS Orange is used as an extensive background color 
or text color, e.g. for headlines. KWS Orange is used in 
graphics to accentuate content. It is not permissible to 
screen KWS Orange.

White is the background color for the logo, because it 
ensures maximum impact. White is the text color on 
KWS Orange. In formats such as literature and inner 
pages white is the ideal background color.

Black is used primarily for text on white backgrounds. 

For reasons relating to trademark law, KWS Orange 
should be used as a spot color (HKS, Pantone)  
whenever possible.

The CMYK color model is used for classic four-color 
printing. RGB and HEX values primarily relate to pure 
screen applications (Internet, PowerPoint, and multi- 
media layouts). The RAL colors are used for tarpaulins 
and painting among other things.

Tip: Check and compare color numbers of other paint 
manufacturers (for paint, tarpaulins, materials, or other 
special materials) in order to get as close to the HKS or 
Pantone colors as possible.

KWS Orange

Pantone 1505 C
HKS 7 
CMYK 0.65.100.0
RGB 255.108.0
#ff6cc00
RAL 2008

Black

Pantone Black C 
CMYK 0.0.0.100
RGB 0.0.0
#000000
RAL 9017

White

CMYK 0.0..0.0
RGB 255.255.255
#ffffff
RAL 9016

Primary Colors

Lorem ipsum 05Lorem ipsum 00

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Da consequam con con commos-

si iumqui illaborem sandani squiden 

tintibuscim reicia sequi cor molupta-

tem. Nam, verciisquid expelib usameni 

molupta tquiam, quias am earita volent 

laborestrum sequam.

Ut wisi enim ad minim veniam.

Da consequam con con commossitere 

iumqui illaborem sandani squiden tint 

ibuscim reicia sequi cor molupta retem. 

Nam, verciisquid expelib usameni est 

molupta tquiam, quias am earita volent 

laborestrum sequam, quam, quia nobis 

rendior iationseque es mostotatum, 

volo ommolorro exerchi tatempe rspere 

pa cum explis poris as cus ernatqui ter 

es vendera tectam la nonsenihil imus, 

nos molecte as dem. Edit alit re plia del 

itatur, te quid que corum suntis in eum 

qui omnimol orectureped mincto sit ab.   

Que dollenecat essundusam, 
velique solorunt volupta ssuntis 
ex et ullam quam eatur

Ullab ilignim perferum et mai 
or atibea ditinih ilitius.

Gitiorum hicimos aestorro od 

00Lorem ipsum 

Lorem ipsum dolor sit amet con 
setetur sadipscing elitr sed diam 
nonumy eir.

Mod tempor invidunt ut labore et 
dolore magna aliquyam erat, sed 
diam volu.eos et accusam.

1

Table headline

Table header column column

Table body line line

Table body line line

Table body line line

* Table footer:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus audi conseque 
mo. Ad mos re, is a plabore hentiones ipsa gondi quid quat. Nequis sitamuto.

Table colors

KWS Orange Light Green Beige

Light Beige 25 % 25 % 25 %

Light Beige 50 % 50 % 50 %

Light Beige 25 % 25 % 25 %

* Table footer:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus audi conseque moad mos re, 
is a plabore hentiones ipsa gondi quid quat. Nequis sitamuto.

Grayscale version

Table header 75 % Black

Table body 25 % Black

Table body 50 % Black

Table body 25 % Black

* Table footer

Baseline version

Table header column column

Table body line line

Table body line line

Table body line line

* Table footer

Brochure, DIN A4 210 × 297 mm (portrait)

Tables

Graphs and charts

Marking

Corporate Design Elements

Lorem ipsum Solumn DoloresGraphs and charts headlines

* Table footer:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus 
audi conseque mo. Ad mos re, is a plabore hentiones ipsa.

Lorem este rect Lorem este Dolores reste

Dolores reste

Lorem este rect

Dolor reste Lorem este rect

27,5

7,4
12,3

23,5

20,7

* Table footer:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus 
audi conseque mo. Ad mos re, is a plabore hentiones ipsa.

Legend Legend

2012 2013 2014

+20%
+40%

+50%

200.

100.

0.

Ereste deus 
estere

3

PLEASE NOTE:   

NEW COLOR VALUES 

FOR CMYK AND RGB
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1.3.2

Lorem ipsum 05Lorem ipsum 00

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Lorem ipsum
dolores ereste

Da consequam con con commos-

si iumqui illaborem sandani squiden 

tintibuscim reicia sequi cor molupta-

tem. Nam, verciisquid expelib usameni 

molupta tquiam, quias am earita volent 

laborestrum sequam.

Ut wisi enim ad minim veniam.

Da consequam con con commossitere 

iumqui illaborem sandani squiden tint 

ibuscim reicia sequi cor molupta retem. 

Nam, verciisquid expelib usameni est 

molupta tquiam, quias am earita volent 

laborestrum sequam, quam, quia nobis 

rendior iationseque es mostotatum, 

volo ommolorro exerchi tatempe rspere 

pa cum explis poris as cus ernatqui ter 

es vendera tectam la nonsenihil imus, 

nos molecte as dem. Edit alit re plia del 

itatur, te quid que corum suntis in eum 

qui omnimol orectureped mincto sit ab.   

Que dollenecat essundusam, 
velique solorunt volupta ssuntis 
ex et ullam quam eatur

Ullab ilignim perferum et mai 
or atibea ditinih ilitius.

Gitiorum hicimos aestorro od 

00Lorem ipsum 

Lorem ipsum dolor sit amet con 
setetur sadipscing elitr sed diam 
nonumy eir.

Mod tempor invidunt ut labore et 
dolore magna aliquyam erat, sed 
diam volu.eos et accusam.

The world of KWS secondary colors is fresh, vibrant, 
and harmonious. The balanced selection of secondary 
colors gives KWS Orange warmth and ensures that  
illustrations are realistic. The secondary colors are a 
combination of neutral colors and realistic natural  
colors (bright colors).

Screening
All secondary colors can be screened at intervals of 
25 %, 50 %, and 75 %.

1  Use
The secondary colors are used for icons, illustrations, 
tables, graphics, and for background areas (also in  
photos).

Spot color: Signal Red
To present important negative information in charts (e.g. 
a weakness in a particular variety) the color Signal Red 
(CMYK 10.90.90.20, RGB 204.51.51) can additionally be 
used in exceptional cases.

KWS Dark Green

CMYK 100.50.80.50
RGB 0.65.50

KWS Green (Logo Green)

Pantone 555 
CMYK 80.25.70.20
RGB 37.113.80
RAL 6032

75% 50% 25%

75% 50% 25%

75% 50% 25%

KWS Light Green

CMYK 35.10.90.25
RGB 150.160.45

75% 50% 25%

75% 50% 25%

75% 50% 25%

KWS Dark Blue

CMYK 60.10.0.50
RGB 58.115.145

KWS Blue

CMYK 55.0.15.20
RGB 100.170.185

KWS Light Blue

CMYK 25.0.5.15
RGB 180.205.215

75% 50% 25%

75% 50% 25%

75% 50% 25%

KWS Dark Yellow

CMYK 10.20.100.10
RGB 220.185.0

KWS Yellow

CMYK 0.30.100.0
RGB 250.185.0

KWS Light Yellow

CMYK 5.10.65.0
RGB 250.222.100

75% 50% 25%

75% 50% 25%

75% 50% 25%

KWS Dark Red

CMYK 20.70.70.10
RGB 190.95.70

KWS Red

CMYK 0.45.30.40
RGB 170.115.115

KWS Light Red

CMYK 0.20.20.25
RGB 205.180.166

75% 50% 25%

75% 50% 25%

75% 50% 25%

KWS Dark Beige

CMYK 40.30.50.40
RGB 120.120.95

KWS Beige

CMYK 0.0.20.40
RGB 180.175.155

KWS Light Beige

CMYK 0.0.15.15
RGB 204.200.168

75% 50% 25%

75% 50% 25%

75% 50% 25%

KWS Dark Brown

CMYK 20.40.50.65
RGB 100.80.65

KWS Brown

CMYK 20.30.50.40
RGB 150.130.95

KWS Light Brown

CMYK 0.10.30.20
RGB 215.200.166

75% 50% 25%

75% 50% 25%

75% 50% 25%

KWS Dark Gray

CMYK 60.25.35.80
RGB 35.55.55

KWS Gray

CMYK 20.0.0.70
RGB 95.105.110

KWS Light Gray

CMYK 15.5.5.15
RGB 200.208.214

Bright colorsNeutral colors

Colors
Secondary Colors

1

Table headline

Table header column column

Table body line line

Table body line line

Table body line line

* Table footer:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus audi conseque 
mo. Ad mos re, is a plabore hentiones ipsa gondi quid quat. Nequis sitamuto.

Table colors

KWS Orange Light Green Beige

Light Beige 25 % 25 % 25 %

Light Beige 50 % 50 % 50 %

Light Beige 25 % 25 % 25 %

* Table footer:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus audi conseque moad mos re, 
is a plabore hentiones ipsa gondi quid quat. Nequis sitamuto.

Grayscale version

Table header 75 % Black

Table body 25 % Black

Table body 50 % Black

Table body 25 % Black

* Table footer

Baseline version

Table header column column

Table body line line

Table body line line

Table body line line

* Table footer

Brochure, DIN A4 210 × 297 mm (portrait)

Tables

Graphs and charts

Marking

Corporate Design Elements

Lorem ipsum Solumn DoloresGraphs and charts headlines

* Table footer:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus 
audi conseque mo. Ad mos re, is a plabore hentiones ipsa.

Lorem este rect Lorem este Dolores reste

Dolores reste

Lorem este rect

Dolor reste Lorem este rect

27,5

7,4
12,3

23,5

20,7

* Table footer:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus 
audi conseque mo. Ad mos re, is a plabore hentiones ipsa.

Legend Legend

2012 2013 2014

+20%
+40%

+50%

200.

100.

0.

Ereste deus 
estere

3
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1.4.1

The KWS corporate font is “Neue Helvetica.” Its modern 
yet classic look rounds off the KWS brand presence. It is 
a well-structured font and thus suitable for international 
use.

Additional fonts for square bullet points (■)
Square bullet points are always used for lists. This is not 
part of the Neue Helvetica font. Accordingly, the system 
font Web Dingbats (PC) or Zapf Dingbats (Mac) are used 
for this purpose. With both fonts the bullet point can be 
found using the “n” shortcut key.

Office substitute font Arial
The substitute font Arial is used for Microsoft Office  
applications such as PowerPoint, Word, or Excel.

Non-Latin alphabets
Chinese: MHei HK (Traditional Chinese) or  
MHei PRC (Simplified Chinese)
Japanese: YU Gothic
Arabic: Arial Unicode MS

Typography

Neue Helvetica Light (Italic)
Neue Helvetica Roman (Italic)
Neue Helvetica Bold (Italic)
Neue Helvetica Black

Neue Helvetica

Neue Helvetica and 
Substitute Fonts

Arial Regular (Italic)
Arial Bold (Italic)

Office substitute font ArialSquare bullet points in Wingdings (PC) 
or in Zapf Dingbats (Mac) 

Wingdings (PC)
Zapf Dingbats (Mac)

The font licenses for “Neue Helvetica” and  
the non-Latinalphabets can be acquired from  
Web sites such as www.linotype.com
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1.4.2

Typography

The tonality of the communication is adapted by using 
certain versions and colors of the Neue Helvetica font. 
The KWS brand will only be more recognizable if Neue 
Helvetica is used correctly and consistently.

General
Copy text is generally left-justified and ragged on the 
right. Mixed styles lend a certain vibrancy to the typeface.

Capital letters 
Capital letters are reserved for the KWS brand, the slogan 
next to the logo, and variety names.

Detailed use of the various font versions
Sizes, colors, line spacing, and character spacing have all 
been defined for the use of Neue Helvetica in various me-
dia. See the size table in the appendix 49. These settings 
are pre-defined in the original design templates.

Headlines are set in Neue Helvetica Light in KWS Orange. 
White and black can also be used on images. Only white 
can be used on KWS Orange.

Bilingual headlines are distinguished using the Light
Italic version of the font.

VARIETIES IN THE BLACK FONT VERSION

Neue Helvetica Bold is used in one of the three primary colors for accentua-
tions such as copy text headings or text highlights.
Copy text is set in Neue Helvetica Roman. The three primary colors orange, white,  
or black can be used depending on the background.

■    Square bullet points characteristic of the brand are used. They come from  
 the additional fonts Web Dingbats (PC) or Zapf Dingbats (Mac).
■    Bullet points can be used in the four colors orange, white, black, and beige.

Use and Color

Top line in Neue Helvetica Bold black or white

The font licenses for “Neue Helvetica” and  
the non-Latin alphabets can be acquired from  
Web sites such as www.linotype.com
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1.5.1

Images
Corporate Communication

The KWS brand presence should be supported by 
high-quality images which are both natural and authentic. 
Since credibility is especially important, “real” farmers 
and employees are preferred to professional models.  
It should be ensured that all images support and in no way 
contradict the values defined for the KWS brand (vision, 
team spirit, closeness, trust, and independence). The use 
of selective focus as a stylistic device, in which only the 
essential part of the image is in focus, is recommended in 
order to guide the beholder’s gaze to the important area 
of the image. If KWS employees, customers, or business 
partners appear in images, the photo reportage style 
should be used.

 ■ The focus is on the farmer and his daily working  
 environment

 ■ The photographer is an observer and always approaches  
 the farmer and his work with a great deal of respect.

 ■ The people should also not “pose” in front of the camera 
 nor should they look into the camera if at all possible.

 ■ If third-party brands appear in the image, they should 
 not occupy center stage.

 ■ The (subtle) integration of the color orange is recommen- 
 ded to establish a distinctive relationship with KWS.

 ■ Situations should be natural, credible, and authentic  
 (no new gum boots).

 ■ Do not take photos that “look down” on people.
 ■ Ensure a clear distinction between the farmer and adviser.
 ■ It should be possible to use the image in both portrait  

 and landscape format.

THE IMAGE CONCEPT 

IS CURRENTLY BEING 

REVISED
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1.5.2

Images
Product Communication

Images in product communication primarily support the 
variety name and/or convey the positioning of the variety 
(campaign motifs). Even though a freer approach can be 
taken to the images used, certain important rules still 
need to be observed:

 ■ The image and/or the use of the crop icon must unmis- 
 takably communicate the corresponding crop type.

 ■ An image should in no way damage the KWS brand values  
 (vision, team spirit, closeness, trust, and independence).

 ■ In the case of stylized or artificial photo montages and 
 collages, the images must remain of a sufficiently 
 high and respectable quality.

 ■ If the farmer is featured, he should also be portrayed as 
 authentically as possible as a businessman in his natural  
 surroundings. Images that portray farmers in a degrading  
 or absurd manner are not permitted.

 ■ No comic-style depictions.
 ■ No excessive exaggerations in photo montages.  

 People remain people. Animals remain animals.  
 Objects remain objects.

THE IMAGE CONCEPT 

IS CURRENTLY BEING 

REVISED
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1.6.1

Icons
Crop Icons

Crop icons are used to provide guidance and to label crop 
varieties. Their color design using the KWS secondary  
colors gives them a natural, fresh, and modern look and 
makes them more distinct from each other. They are also 
highly suitable for use in digital media as a result of their 
reduced structure.

1  Structure and background
The form of the crop icons cannot be altered. The square 
background in 50 % KWS Light Beige is already preset in 
the original icon file.

2  Size variations 
Standard version for standard use. 
Small version for use with minimal sizes (≤ 8 mm).  
The minimum size is 6 mm.

3  Grayscale version
The crop icons should always be used with the 4C model. 
A grayscale version (1C) of the icons has been produced 
for special cases determined by production conditions.

4  Positioning on backgrounds
Crop icons may appear on KWS Orange or white. Here, 
too, they appear on a light beige square.

Crop icons should never be overused. They should only 
be used for product communication if the crop type is not 
immediately recognizable from the images used. Crop 
icons are not to be used as a decoration element, for  
illustrative purposes, or to identify the company in place 
of the KWS logo. In printed matter the crop icon must not 
be larger than the logo.

Corn PotatoBarleySugarbeet RyeWheat

Soybean  Rapeseed Oats SunflowerPea Sorghum

1

50 % KWS  
Light Beige

2

Standard 
version

Small version
(≤ 8 mm)

3

Grayscale 
version

Positioning on 
KWS Orange

Positioning on
white

4

Don’ts

In KWS Orange Tone-on-tone On/in blackOn KWS Orange

The crop icon database  
is available to download  
in the CI portal.
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1.6.2

Icons

These icons are used in product communication to iden-
tify the areas in which the varieties are suitable for use. 
They differentiate products within a crop type and provide 
a cross-divisional overview of products.

The usage icons appear in KWS Gray to enable better  
differentiation from the crop icons.

1  Structure and background 
The form of the usage icons cannot be altered. The squa-
re background in 50 % KWS Gray is already preset in the 
original icon file.

2  Grayscale version
The usage icons should always be used in white on KWS 
Gray (4C). A grayscale version (1C) of the icons has been 
produced for special cases determined by production 
conditions.

3  Positioning on backgrounds
Usage icons may appear in KWS Orange or white. They 
stand on a KWS Gray square.

4  Crop and usage icons
Several usage icons can be used simultaneously in pro-
duct communication. If the crop icon is used in addition to 
the usage icon, this is placed before the usage icon.

Usage icons are not to be used as a decoration element, 
for illustrative purposes, or to identify the company in pla-
ce of the KWS logo. They should be no smaller than 6 mm.

Biogas Corn for grain FeedCCMBioethanol

Work in  
process

Cattle feed Potato, tablePotato crisps French fries

Positioning on
KWS Orange

Positioning on 
white

1

50 % KWS Gray

2

Grayscale 
version

Don’ts

In color In white on
KWS Orange

On/in black

4

2. Usage icon1. Crop icon

Usage Icons

3

In KWS Orange

The crop icon database  
is available to download  
in the CI portal. 

KWS Corporate Design Manual | Version 1.0 | March 201516



1.6.3

Icons

1  KWS Ackerfit
The KWS Ackerfit label has been developed to identify 
catch crop mixes.

2  KWS Energy, KWS Organic
The KWS Energy and KWS Organic labels are available  
to identify the company’s expertise in the area of energy 
crops and organic farming across all types of crops.

3  Structure and background
The form and style of the text icons cannot be altered.
The square shape, the font, and the color scheme  
(KWS primary and secondary colors) are already preset  
in the icon file.

4  Grayscale version
The text icons should always be used on KWS Gray (4C). 
A grayscale version (1C) of the icons has been produced 
for special cases determined by production conditions.

5  Positioning on backgrounds
Text icons may appear on KWS Orange, KWS Light Beige, 
KWS Light Gray or white.

6  Crop, usage, and text icons
Icons can be used simultaneously in product communica-
tion. The text icon can be positioned before the crop icon 
and usage icon.

The structure, style, or color scheme of the text icons may 
not be altered. They should be no smaller than 6 mm.

Don’ts

Wrong structure Wrong font Wrong color

6

1. Text icon 2. Crop icon 3. Usage icon

Catch crops Organic farming

Text Icons for Labeling  
Products and Segments

Positioning on
white

Positioning on
KWS Orange

5

1

3

Neue Helvetica

Energy crops

2

4

Grayscale version

The text icon database  
is available to download  
in the CI portal.

KWS Corporate Design Manual | Version 1.0 | March 201517



1.7.1

No contours  No color gradients No 3-D effects No overloading Too many secondary colors

Illustrations typical of the KWS brand should be striking, 
clear, and reduced to the essentials. This allows facts to 
be presented comprehensibly and structures, processes, 
and relationships to be communicated simply and at the 
same time informatively.

1  Structure and dimensions
KWS illustrations are structured using two-dimensional 
geometric forms in combination with free forms. The 
forms should be arranged with no spacing whenever pos-
sible, unless it impairs the message of the illustration.

2  Color scheme
Illustrations may be designed using the KWS secondary 
colors and their respective screening intervals (25 %, 50 %, 
and 75 %). Lighter screens should generally be used for 
backgrounds. KWS Orange is used to highlight special 
elements within the illustration.

3  Dimensions
Depth is achieved through color contrasts and not 3-D  
effects. A horizontal line can also be used to provide a 
sense of the space.

Basic principles governing the structure
 ■ No contours
 ■ No color gradients
 ■ No shadows
 ■ No textures
 ■ No transparencies

Illustrations
Basic Structure and Color

Don’ts

1 2 3

Marking/labeling  
with squares.

X
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1.8.1

Charts
Tables

Tables typical of the KWS brand have a two-dimensio-
nal  structure that helps to present facts and figures in  
a clear and striking manner.

1  Structure

Table heading (optional) Table headings are primarily 
used in KWS literature. They are optional and help to 
structure the content.

Table head A table head is set apart from the rest of 
the table in KWS Orange whenever possible.

Table body Rows are separated from each other using 
the background color KWS Light Beige at screening  
intervals of 25 % and 50 %.

Font In tables Neue Helvetica is used in the Roman and 
Bold versions for accentuation in black or white  
(on KWS Orange).

Lines Line weights measuring 0.25 pt, 0,5 pt, and 1 pt 
may be used to structure tables.

2  Colors 
For more pronounced structuring of content the se-
condary colors of the KWS Beige and Green spectrums 
may be used at the 25% and 50% screening intervals in 
addition to KWS Orange and KWS Light Beige.

3  Grayscale version
Grayscale versions of tables may also be produced  
in special cases determined by production conditions  
(e.g. b/w printing).

4  Linear version
Linear tables may also be produced in special cases 
determined by production conditions (e.g. fax).

Table heading

Table head Column Column 

Table body Row* Row

Table body Row Row

Table body Row Row

* Table footnotes:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus audi conseque 
mo. Ad mos re, is a plabore hentiones ipsa gondi quid quat. Nequis sitamuto.

Table colors

KWS Orange Light Green Beige

Light Beige  25 % 25 % 25 %

Light Beige  50 % 50 %* 50 %

Light Beige  25 % 25 % 25 %

* Table footnotes:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus audi conseque 
mo. Ad mos re, is a plabore hentiones ipsa gondi quid quat. Nequis sitamuto.

1 2

Grayscale version

Table head 75 % black

Table body 25 % black 

Table body 50 % black*

Table body 25 % black

* Table footnotes.

3 4

Linear version

Table head Column Column

Table body Row Row

Table body Row Row*

Table body Row Row

* Table footnotes.
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1.8.2

Charts
Graphs and Diagrams

Color weightingGraph and diagram heading

* Table footnotes:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus 
audi conseque mo. Ad mos re, is a plabore hentiones ipsa.

KWS Dark Beige KWS Beige KWS Light Beige

KWS Dark Green

KWS Orange

KWS Green KWS Light Green

27,5

7,4
12,3

23,5*

20,7

21

* Table footnotes:
Lorem uptassi in rate ducimus re nonse cus aut et exeribus 
audi conseque mo. Ad mos re, is a plabore hentiones ipsa.

Legend Legend

2012 2013* 2014

+20%
+40%

+50%

200.

100.

0.

Diagrams and graphs illustrate complex facts and figu-
res. Careful use of KWS secondary colors and a basic 
two-dimensional structure strengthen perception of the 
KWS brand.

1  Structure

Graph and diagram headings (optional) Graph and 
diagram headings are primarily used in KWS literature. 
They are optional and help to structure the content.

Background Background areas in KWS Light Beige at 
screening intervals of 25% and 50% (alternating) provide 
better orientation within the diagrams. They are optional 
and are not used in graphs.

Font In tables Neue Helvetica is used in the Roman and 
Bold versions in black and white for highlighting as well 
as in KWS Orange for accentuation. Accentuated large 
figures are set in the Light version.

Lines Line weights measuring 0.25 pt, 0.50 pt, and  
1.0 pt may be used to structure graphs and diagrams.

Legends Squares typical of the brand’s corporate de-
sign are used for legends.

2  Colors
If more pronounced differentiation is needed, additional 
colors from the secondary color palette may also be 
used. After the KWS Beige and KWS Green spectrums, 
further bright secondary colors are permitted as an opti-
on (screening intervals 25 % and 50 %).
KWS Orange always accentuates the most import-
ant information.

Accents in 
KWS Orange
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1.9.1

1  Structure and color scheme
KWS eye-catchers are round to ensure maximum im-
pact in the layout. Depending on the contrast with the 
background, they can be used in the four secondary 
colors KWS Dark Green, KWS Green, KWS Light Green, 
and KWS Beige. The eye-catcher is available as a tem-
plate file (Adobe Illustrator) with preset colors and font 
sizes. Its form cannot be altered.
Eye-catcher texts should be no longer than three 
lines.

2  Rotation
The eye-catcher is rotated 12° to the left.

3  Size
The size of the eye-catcher is scalable depending on 
the amount of text. However, it should be no larger than 
the size of the logo field in the layout.

4  Number and positioning
The eye-catcher may be positioned in the text field, on 
images, or on white. It should be ensured that there is 
sufficient contrast. The eye-catcher should not overlap 
between images and other areas.
A maximum of two eye-catchers per layout may be 
used at the same time.

Eye-Catcher
Structure and Use

KWS Dark Green Rotated to the left  
by 12°

KWS Green KWS Light Green KWS Beige

1

NEWNEW 12°NEWNEW

2

100 %
75 %
Neue
Helvetica

Don’ts4

Scalable depending on 
the amount of text

Maximum size

3

NEWNEW MAXIMUM  

OF THREE  

LINES

An eye-catcher template 
is available to download  
in the CI portal.

TEXT ÜBER 

MAXIMAL DREI

ZEILEN

KEINE TEXTE 

ÜBER MEHR ALS 

DREI ZEILEN 

LÄNGE

TEXT ÜBER 

MAXIMAL DREI

ZEILEN
TEXT ÜBER 

MAXIMAL DREI

ZEILEN

TEXT ÜBER 

MAXIMAL DREI

ZEILEN

TEXT ÜBER 

MAXIMAL DREI

ZEILEN

00 00Omnis es quibus orem ipsum Omnis es quibus orem ipsum

Bus nimodi orem orem ipsum 
dolor sit amet, consectetuer.

Doluptatur lorem 

Inusandae pro pro tem fugitiu mquatem faces de sundio incillectur 
alit ipsa doluptia quam quate consedis. Ent eaquatibusa quiatem  
est, optat et eaquis nobit que non prehend itiorro vernam volestis 
venecta tatur, seque ad minvelit, tem harcia qui aut.

Copy Text sedita illit, omnimustrum 

res  equia nimendi psaerec eaquidi 

bereiciur rent facit quat quo doluptatur, 

officiasped ut doluptam quunto venis 

que nectem et eictur sinumque vella 

pratescillat eseque magnisquam nul-

parci uta voluptat que volenti atectis 

consed maxime corempo rporem latus 

nus nonsere et lab inctum consequas 

nonsenda con nam qui vellorestet qua-

tur, volor rat.

Cusdame pliscientin cusdame plisc

nam earum quam hilla pratur

Modit omnias quibus, nosa nonse eu-

mquiate omnimilit ariatur sinvel idunt 

ut estia nectur, ut facea num repra 

dolorrum idundi dolupis ilita expedi 

bea volupta tecatiatur as mi, ut esequi 

nobis ad mint. Pid quam volor aligen-

imi, nobis dit voles res in re non plit re, 

sitatiatatur re molenitio odis eossequ 

odiandem ent aut ut a earum.Xerovi-

dus. Officita volorem peremporro mi, 

cus in pelique optume verum res volest 

dolupta sinveribus di vel in pelliqu as-

sumquas sam fugiam quo voluptiberro 

quam il et officat re etur seque sunt 

volo quam dolupta tinumque abore 

illest, untio cullabor alicaborrum idelis 

uta con nimodi tem quiasin ulpaxeum 

facepudae pere doluptatur? Qui velen-

ecatin necto excessimi, sit arum volor-

po ratium cus, qui as dolorate 

ma quam am la sunt laut idus, adi offic 

tem eatur, quam, cum rempost istibus 

acimpe volupta tendam que omnis et 

quo es doluptis untendis eiciatet quodi-

ci taesect ataque secum re, voluptur?

Tem eos sit rationse delendu ciasinv 

ellatum nam earum quam hilla pratur 

mos quassit et pro et fugit pelesto in-

tori conseque qui dolupitates reperum 

quodit rehendaepero bla que voluptio.

Cusdame pliscientin cusdame plisc

nam earum quam hilla pratur. 

Volecae occae prate mque nate mpo 

rioreium elenist magnihi llabore pedi-

orunt endi occum fugiantest accuptat 

etus event eici cuscius cienti conserum 

ate omnihit, coreperrum quos dolo om-

nisin et volum hilitiis delectum acerum.

Fugias aspis delendipsum ut dolecus, 

volest quis et ame vitatia doluptatem 

et verovid ut aut odis in et faccum qui 

alique molore ratius.

Ditis as di dipit magnisit enitibus dolum 

eaquos aut dolorio beario quatiis atus, 

similliquae perspel lorrupic to que sunt 

est, nonemquis sinima cus ressit, ex-

pelectiam, ommolor aeruptas eossima 

ximpel ent quo quatum re ipienis aut 

que cum fugita dolupta que rectibus 

re nim eosandipsunt expedit maio. 

Et autem que vendi odia coreperum 

hillorum autem niaero et vent unt eum 

nonseque offictio cumquiassi volesse-

quas non expel ipsus, oditem ra suntius 

reprat ut dolorep eroria coribus, sinit, 

aut alia si aut ea volorpos et destrum 

eossi rem quam, odit occabore ea.

Quia qui quam si ommoluptibus per-

ae nimpeditat lam es et aut aliqui 
n  Cojones dolut la et optatem alis deri 

desequod experio necabo. Itaque 

porrum duscid quam intur adit odi 

sitatem quamus, ius et ma dolum et 

hari omnima con ped ut eatur
n  Aius remqui cum eariandam landa 

volorepta con ped eos dolupta quo-

diatium id etur moluptur? Quia nis 

endi ommoluptatia idusciene net et 

deni doluptatur sinulla cilliquisqui 

dicienis exerae repedit a dellicae.

Lorem ipsum dolor sit amet, consec-

tetuer adipiscing elit. Aenean commo-

do ligula eget dolor. Aenean massa. 

Cum sociis natoque penatibus et 

magnis dis parturient montes, nasce-

tur ridiculus mus. Donec quam felis, 

ultricies nec, pellentesque eu, pretium 

quis, sem. Nulla consequat massa 

quis enim. Donec pede justo, fringilla 

vel, aliquet nec, vulputate eget, arcu. 

In enim justo, rhoncus ut, imperdiet a, 

venenatis vitae, justo. Nullam dictum 

felis eu pede mollis pretium. Integer 

tincidunt. Cras dapibus. Vivamus ele-

mentum semper nisi. Aenean vulputate 

eleifend tellus. Aenean leo ligula, port-

titor eu, consequat vitae, eleifend ac, 

enim. Aliquam lorem ante, dapibus in, 

viverra quis, feugiat a, tellus. Phasellus 

viverra nulla ut metus varius laoreet. 

Quisque rutrum. Aenean imperdiet. 

Etiam ultricies nisi vel augue. Curabitur 

ullamcorper ultricies nisi. Nam eget 

dui. Etiam rhoncus. Maecenas tempus, 

tellus eget condimentum rhoncus, sem 

quam semper libero, sit amet adipisc-

ing sem neque sed ipsum. Nam quam 

nunc, blandit vel, luctus pulvinar, hen-

drerit id, lorem. Maecenas nec odio 

et ante tincidunt tempus. Donec vitae 

sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci 

eget eros faucibus tincidunt.

Lorem ipsum dolor sit amet, consec-

tetuer adipiscing elit. Aenean commo-

do ligula eget dolor. Aenean massa. 

Cum sociis natoque penatibus et 

magnis dis parturient montes, nasce-

tur ridiculus mus. Donec quam felis, 

ultricies nec, pellentesque eu, pretium 

quis, sem. Nulla consequat massa 

quis enim. Donec pede justo, fringilla 

vel, aliquet nec, vulputate eget, arcu. 

In enim justo, rhoncus ut, imperdiet a, 

venenatis vitae, justo. Nullam dictum 

felis eu pede mollis pretium. Integer 

tincidunt. Cras dapibus. Vivamus ele-

mentum semper nisi.

Qui dolore ssedita illit, omnimustrum resequia nimendi psaerec eaquidi bereiciur rent 
facit quat quo doluptatur, officiasped ut doluptam quunto venis que nectem et eictur 
sinum. Pedi bea sima vent oditatis aut eum laborio excestiori cusa con renim eosant.

Anditat sedita illit, omnimustrum

Magnisquam sedita illit, omnimust

NEU

TEXT ÜBER 

MAXIMAL DREI

ZEILEN

TEXT ÜBER 

MAXIMAL DREI

ZEILEN

Max. two eye-catchers per
layout

On inside pages: position
eye-catchers on white and/
or images

No effects, no color chan-
ges, no insufficient contrast
with the background

No eye-catchers larger than 
the logo or overlapping two 
areas

No overuse: Maximum two
eye-catchers per layout

NEU

TEXT ÜBER 

MAXIMAL DREI

ZEILEN
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1.10.1

1  Determining the size of the text field
The size of the text field is always a multiple of the logo 
field. The text field should preferably grow in whole num-
ber proportions to the logo (e.g. 3 × 3). The text field can 
also grow in half number proportions (e.g. 2.5 × 2.5) in  
order to make optimal use of the space. It can be square 
or rectangular.

2  Flexible use of the logo
The logo can shift along the text field. The preferred posi-
tion is the bottom right of the page and this should be the 
standard format.
Exceptions:
In justified exceptional cases (e.g. in Arabic-speaking 
countries) the logo and slogan can be positioned on the 
left. Positioning the logo at the top may make sense to 
achieve maximum impact from a distance in certain  
media.

3  Positioning the logo and slogan
Logo The position of the logo field on the text field in the 
capital letter combination is aligned with the lowest green 
field of the logo. This should always line up with the text 
field below it.
Slogan In all formats the distance between the slogan 
and the logo field is 1/6 of the overall size of the logo field 
(equivalent to 2 GU in each case).

Logo and slogan sizes for each medium can be obtained 
from the table on page 49. They are already preset in the 
templates.

Logo and Text Field Sizes

Lorem ipsum  
solumne.
Repudam libea doluptat accatur asinte pellori busdan 
tur, elist porecati unditam quasseq uidusamus, tem ad 
quisti odi vero ma nestibus doloria cone ra et ellati comnis 
nonsequia nobit audandelest voluptu repudig niatur 
alibusa ntissimodi doluptaepudi ut aut provid ut et et aut 
odiam dolorum qui si nos si ut aut latem aute pre rem 
volore voluptati utatem voluptae veli.

SEEDING  
THE FUTURE 

SINCE 1856

Lorem ipsum  
solumne.
Repudam libea doluptat accatur asinte 
pellori busdan tur, elist porecati unditam 
quasseq uidusamus, tem ad quisti odi vero 
ma nestibus doloria cone ra et ellati comnis 
nonsequia nobit audandelest voluptu repudig 
niatur alibusa ntissimodi doluptaepudi ut aut 
provid ut et et aut odiam dolorum qui si nos 
si ut aut latem aute pre rem volore voluptati 
utatem voluptae veli.

SEEDING  
THE FUTURE 

SINCE 1856

Lorem ipsum  
solumne.

Repudam libea doluptat accatur asinte 
pellori busdan tur, elist porecati unditam 
quasseq uidusamus, tem ad quisti odi 
vero ma nestibus doloria cone ra et ellati 
comnis nonsequia nobit audandelest 
voluptu repudig niatur alibusa ntissimodi 
doluptaepudi ut aut provid ut et et 
aut odiam dolorum qui si nos si ut aut 
latem aute pre rem volore voluptati 

SEEDING  
THE FUTURE 

SINCE 1856

1

2 3

Logo size

Lorem ipsum  
solumne.
Repudam libea doluptat accatur asinte pellori busdan 
tur, elist porecati unditam quasseq uidusamus, tem 
ad quisti odi vero ma nestibus doloria cone ra et ellati 
comnis nonsequia nobit audandelest voluptu repudig

SEEDING  
THE FUTURE 

SINCE 1856

Text field unit

Layout Principle

3 3

1 GU

SEEDING  
THE FUTURE 

SINCE 1856

2 GU

2 GU
2 GU

GU = grid unit
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1.10.2

The combination of logo field/text field and various image 
formats makes it possible to create a number of different 
page layouts. This allows all KWS media to be designed in 
a way that is completely in keeping with the brand while 
achieving maximum media impact.

1  Combination of logo field and text field
The text field can grow depending on the amount of infor-
mation being communicated. The ideal text field sizes are 
already preset in the template. 

2  Image section and area ratio
The image section can grow to the benefit of the image or 
it can shrink to the benefit of the information section.

Page Layout

Possible logo and text field sizes

Possible image formats

Examples

1

2

Layout Principle 

SEEDING  
THE FUTURE 

SINCE 1856

SEEDING  
THE FUTURE 

SINCE 1856

SEEDING  
THE FUTURE 

SINCE 1856

KWS Corporate Design Manual | Version 1.0 | March 201523



Examples

A square layout grid has been devised to enable the 
simple positioning of all corporate design elements.  
The layout grids are defined for each medium and  
can be obtained from the appendix on page 49. The 
layout grids are preset in the individual templates. 

Font sizes and the sizes of all corporate design ele-
ments can be derived from the layout grid. Its role is to 
align and precisely position the individual elements.

If a logo size is yet to be defined for your medium, plea-
se select the logo size that looks best for your medium. 
The grid is determined by dividing the logo field by 12.
Grid: logo field / 12

1.10.3

Grid and Positioning

Layout Principle

Templates with layout grids  
are available to download  
in the CI portal.
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Advertisements
Types and Formats

Advertising templates are available  
to download in the CI portal.

Advertisements should always communicate a funda-
mental message which is as brief and comprehensible 
as possible. The chosen image should also support this 
message. 

1  Image advertisement
The text field provides space for communicative content 
in copy text form both for corporate communication and 
product communication.

2  Variety advertisement
Variety advertisements are used to advertise a specific 
variety. Accordingly, the variety name is positioned promi-
nently in the text field. Features and icons complete the 
communication.

3  Text advertisement
Besides advertisements with images, there are also those 
which feature only text. They are ideal for presenting large 
amounts of text or several varieties. The logo field and 
text field appear on a white background here.

4  Formats 
The following formats are available as templates:
■	 1/1 advertisement
■	 1/2 advertisement 
■	 1/3 advertisement
■	 1/4 advertisement, portrait and landscape 

1/1

Image advertisement Variety advertisement Text advertisement

1/2 1/3 1/4 portrait 1/4 landscape

1

4

2

3

You can find detailed information  
on sizes in the appendix  
on page 50.
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Advertisements
Structure and Positioning

A fixed layout grid governs the positioning of all corporate 
design elements in every format. The height of the text 
field is a multiple of the logo field. The flexible height is 
based on the amount of content being communicated.

1  Content in the text field
The communicative content, such as variety name, intro-
ductory text, features, company details, and icons, are 
left-aligned in the text field. The font sizes are fixed and 
preset in the templates. The presentation of up to three 
features is optimal. The height of the text field is based on 
the amount of content being communicated. In advertise-
ments with an image the text field should not exceed 70 % 
of the image height.

2  Exclusion zone for company details
An exclusion zone reserved for company details is defined 
in the text field. Only the logo field, slogan, and company 
details (URL or address) may be positioned here. The 
exclusion zone is marked out in the templates.

3  Headline
KWS Orange and black can be used in addition to white in 
order to achieve the optimal contrast between the head-
line and the background. The headline should be a maxi-
mum of three lines long. The positioning of the headline is 
determined by the image. The font sizes are fixed and  
preset in the templates.

x
Exclusion 
zone for com-
pany details

xx xxx Text  
advertisement

1/2 landscape

Headline in white

Headline in KWS Orange

1

3

2

2

Optional address details

Headline in black

Example of headline positioning

Advertising templates are available  
to download in the CI portal. 

You can find detailed information  
on sizes in the appendix  
on page 50.
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Positioning of Corporate Design 
Elements

1  Crop and usage icons
Crop icons are a mandatory element within product  
communication whenever the crop type is not immedia-
tely recognizable from the images used. A usage icon 
shows how a product can potentially be used and is an 
optional element of the variety advertisement.  
Icon size: 1/3 logo size (4 GU)

2  Multilingual use
The second language is set in italics in bilingual advertise-
ments.

3  Size of the variety names
The size of the variety name is equivalent to 3 GU. If there 
are more than two variety names, the font size is reduced 
to the equivalent of 2 GU. The line above the variety name 
has a fixed length. The length is preset in the templates. 
The size of the optional Variety identifier (e.g. ripeness  
index or tolerance) is equivalent to 1 GU.

4  Legal text
If necessary, legal text can optionally be set apart under 
the advertisement on a white background. To ensure opti-
mal legibility the font should be no smaller than the pre-
scribed size of 5.5 pt. The remaining elements move up in 
accordance with the layout grid.

5  QR-Code 
The QR code can optionally be used in white. The mini-
mum size for small formats is 12 × 12 mm.  
QR code size: 1/3 logo size (4 GU)

Legal text

Crop and usage 
icon

Usage icon

QR code

Multilingual use

1 variety name

2–3 variety names

Variety identifier (e.g. ripe-
ness index or tolerance) 

3 GU
1 GU

2 GU

1 GU

RE

GU = Grid unit

1

5

2

3

4

Advertising templates are available  
to download in the CI portal.

1 pt

Advertisements
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Advertisements
Overview

1/1, 1 variety 1/1, 3 varieties

1/1

1/2, 1 variety

1/2, 2 varieties

1/2

1/3, 3 varieties

1/3

1/4 portrait, 1 variety

1/4 portrait, 2–3 varieties

1/4 portrait

1/4 landscape, 1 variety 

1/4 landscape

Image advertisements

Variety advertisements

1/3, 1 varieties
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The logo field and text field should preferably be positi-
oned in the upper part of the poster to guarantee maxi-
mum impact from a distance.

The following formats are available as templates and  
serve as the basis for further sizes:
■	 DIN A1 poster, 594 × 841 mm
■	 Roll-up, 850 × 2000 mm
■	 Banner, 2000 × 600 mm
■	 Billboard, 3560 × 2520 mm 

Posters
Structure and Formats

DIN A1 image poster 
(594 × 841 mm) 

Image roll-up 
(850 × 2000 mm)

Image billboard (3560 × 2520 mm)

Image banner (2000 × 600 mm)
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We make a distinction between two versions of the poster 
layout depending on its intended purpose and the amount 
of information featured:

1  Image poster
With image posters the logo field and text field appear on 
a full-size image. The logo field and text field may be mo-
ved around the layout so that the image is optimally dis-
played. They should preferably be positioned in the upper 
part of the poster to guarantee maximum impact from a 
distance. The communication is prominent within the text 
field.

2  Text/info poster
The logo field and text field appear on a smaller part of 
the image or on a white background on text/info posters. 
They should preferably be positioned in the upper part of 
the poster to guarantee maximum impact from a distance. 
The information takes precedence over the image, whose 
height can be reduced flexibly. The headline should be as 
prominent as possible in the text field. The copy text ap-
pears underneath on a white background. Text, images, 
and graphics can be freely placed in this white area in ac-
cordance with the relevant guidelines (font, color, etc.). 
The poster can also appear with no image in exceptional 
cases.

Posters
DIN A1 Poster

1 2

DIN A1 image poster  (594 × 841 mm)

Flexible positioning Flexible use of image Exclusion zone

DIN A1 text/info poster  (594 × 841 mm) Text/info poster, exception with no image

DIN A1 poster templates are available  
to download in the CI portal.

Detailed information on size  
can be found in the appendix  
on page 51.

KWS Corporate Design Manual | Version 1.0 | March 201531

2.2.2



Posters
Roll-up

1 2

We make a distinction between two versions of the roll-up 
layout depending on the intended purpose and amount of 
information featured:

1  Image roll-up
With image roll-ups the logo field and text field appear on 
a full-size image. The logo field and text field may be mo-
ved around the layout so that the image is optimally dis-
played. They should preferably be positioned in the upper 
part of the poster to guarantee maximum impact from a 
distance. The communication is prominent within the text 
field.

2  Text/info roll-up
The logo field and text field appear on a smaller part of 
the image or on a white background on text/info roll-ups. 
They should preferably be positioned in the upper part of 
the roll-up to guarantee maximum impact from a distance. 
The information takes precedence over the image, whose 
height can be reduced flexibly. The headline should be  
as prominent as possible in the text field. The copy text 
appears underneath on a white background. Text, images, 
and graphics can be freely placed in this white area in  
accordance with the relevant guidelines (font, color, etc.). 
The roll-up can also appear with no image in exceptional 
cases.

On KWS Orange the QR code appears in white. On white 
backgrounds it appears in black.

 

Roll-up templates are available 
to download in the CI portal. 

Detailed information on size can  
be found in the appendix  
on page 51.

Flexible positioning Flexible use of image Exclusion zone

Example variety name

Image roll-up (850 x 2000 mm) Text/info roll-up (850 x 2000 mm) Text/info roll-up, exception with no image

KWS Corporate Design Manual | Version 1.0 | March 201532

2.2.3



Posters
Banner

1

2

Image banner (2000 × 600 mm)

Text/info banner (2000 × 600 mm)

Text/info banner, exception with no image

We make a distinction between two versions of the  
banner layout depending on its intended purpose and the 
amount of information featured: 

1  Image banner
With image banner the logo field and text field appear on 
a full-size image. The logo field and text field may be mo-
ved around the layout so that the image is optimally dis-
played. They should preferably be positioned in the upper 
part of the poster to guarantee maximum impact from a 
distance. The communication is prominent within the text 
field.

2  Text/info banner
The logo field and text field appear on a smaller part of 
the image or on a white background on text/info banners. 
The information takes precedence over the image, whose 
width can be reduced flexibly. The headline should be as 
prominent as possible in the text field. The copy text ap-
pears to the left of it on a white background. Text, images, 
and graphics can be freely placed in this white area in  
accordance with the relevant guidelines (font, color, etc.). 
The banner can also appear with no image in exceptional 
cases.

On KWS Orange the QR code appears in white. On white 
backgrounds it appears in black.

Banner templates are available  
to download in the CI portal.

Detailed information on size can  
be found in the appendix  
on page 51.

Flexible positioning

Flexible use of image

Exclusion zone
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Posters
Billboard

In large-scale advertising both the image and the text  
appear as prominently as possible in order to achieve the 
desired impact from a distance. The key message should 
be striking and unnecessary text should be avoided.

1  Image billboard
With image billboards the logo field and text field appear 
on a full-size image. The communication is prominent  
within the text field. The logo field and text field may be 
moved around the layout so that the image is optimally 
displayed. They should preferably be positioned in the  
upper part of the billboard to guarantee maximum impact 
from a distance.

2  Text/info billboard
With text/info billboards the logo field and text field  
appear on a white background. They should preferably be 
positioned in the upper part of the billboard to guarantee 
maximum impact from a distance. The communication is 
prominent within the text field.

1 2

Image billboard (3560 × 2520 mm) Text-/info billboard (3560 × 2520 mm)

Billboard templates are available  
to download in the CI portal.

Detailed information on size can  
be found in the appendix on page 51.

Flexible positioning Exclusion zone
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Literature
General

Emotional (larger image section) Rational (smaller image section)

Cover page

Back page

Variety catalog 
Inside pages
DIN A4

One-pager/ 
Data sheet
DIN A4

Content

00 Dolo omnimuslorem ipsum

00 Consetetur sadipscing elitd diamno

00 Eirmod tempor invidunt ut lae dolores 

00 At vero eos et accusam justo duo 

 Omnist ent lorem ipsum
00  Consetetur sadipscing elitd diamno

00  Eirmod tempor invidunt ut lae dolores 

00  At vero eos et accusam justo duo

00  No sea takimata sanctus est

00 At vero eos et acc et justo duo dolor

00  Stet clita kasd guberren

 Consetetur sadipscing invidunt ut
00 Abore et dolore magna

00  Aliquyam erat  

00  Sed dolores ereste sum

00 Consetetur sadipscing

00  Invidunt ut

00  Abore et dolore magna

00 00Omnis es quibus orem ipsum Omnis es quibus orem ipsum

Inside pages
DIN A4

Bereiciur sedita illit, omnimus 
trum resequia nimendi psaerec 
eaquidi bereiciur rent facit quat 
quo doluptatur.

00 00Omnis es quibus orem ipsum Omnis es quibus orem ipsum

Velestion Lorem ipsum dolor.
Porque lorem ipsum

Velestion asimin rendempos comnit 
alignam sequis quuntur.  
Moluptatur rerehen ihillent aut autem.  
Etur sum repedio quidunt velignam.

Qui dolore pro tem fugitiu mquatem faces de sundio incillectur alit ipsa 
doluptia quam quate consedis Ucimin cus, con repudias dus seque.

Consedis moluptis sedita illit, omnimustrum resequia nimendi psaerec eaquidi bereici 

ur rent facit quat quo doluptatur, officiasped ut doluptam quunto venis que nectem et 

eictur sinumque vella pratescillat eseque magnisquam nulparci uta voluptat que volenti 

atectis consed maxime corempo rporem latus nus nonsere et lab inctum consequas 

nonsen.

da con nam qui vellorestet quatur, volor rat. Hil ius, nectur, sint maxim estemqui venem 

essequam is mod que estios delectempore vendit as etur, que ex eium quam vitiund 

aerori delent quatisin es si quiae oditem quid ma cone ommo doloreratur sequodipis 

dolo volorest, iliquia debis quias corerum quiandae restiat ustempo repratempori dolore 

volor as id qui quasped minciisint, occus, unt ent, nobis eat venime dolupta tiatur, et 

expel int. Ta ditatur reheniam, sintus min cum viducium esequis am quunto mi, erferspis 

et pedis consed molore et prerorereium aritiisto eum fuga.

Ut aut quis eaquis ut andae volestestrum la quatem ipidest iuntio molentur? Tis mi, is 

exces is eaturem. Luptas quam di doluptatus ese nones con cullibus digenda qui offi 

catiist, es dolupis aligene moles atur, es aditaspic to excepelit doluptiorro il moloratur 

apernat.

Sincto blate doluptisi aliciis magnien duciae. 

Expel incit moluptatem quostion re, optia del mos restiis dolores aperum as voluptas 

abore nost, qui dundand aerferita erum fugit ipsandundio. Nequiducidem ea volorrum 

nestrum eliqui samenti istioria sinveni hiliquam eum experit, qui dis aborro blam remo 

lup taturem ut ommolorest estor aut am ut eos dolore niendae ea illent repudit et earum 

que alibusdaepro blat alitiunt quae. Itatur aut que liandae por accus cus elendig endi 

catius am, nosam etur rem quid et fuga. Accus et restio. Itae nobis unt, aut molorepe re 

rum aspientis si doluptat des expe evendem ipsus, non eos dampier.

Ut doluptam que nectem est 
imustrum resequia nimendi 
psaerec eaquidi bereiciur rent 
facit quat quo doluptatur of 
ficiasped ut doluptam quunto 
venis que nectem et eictur.

Name – Caption + Highlight Bold | Function – Caption

00 00Omnis es quibus orem ipsum Omnis es quibus orem ipsum

Bus nimodi orem orem ipsum 
dolor sit amet, consectetuer.

Doluptatur lorem 

Inusandae pro pro tem fugitiu mquatem faces de sundio incillectur 
alit ipsa doluptia quam quate consedis. Ent eaquatibusa quiatem  
est, optat et eaquis nobit que non prehend itiorro vernam volestis 
venecta tatur, seque ad minvelit, tem harcia qui aut.

Copy Text sedita illit, omnimustrum 

res  equia nimendi psaerec eaquidi 

bereiciur rent facit quat quo doluptatur, 

officiasped ut doluptam quunto venis 

que nectem et eictur sinumque vella 

pratescillat eseque magnisquam nul-

parci uta voluptat que volenti atectis 

consed maxime corempo rporem latus 

nus nonsere et lab inctum consequas 

nonsenda con nam qui vellorestet qua-

tur, volor rat.

Cusdame pliscientin cusdame plisc

nam earum quam hilla pratur

Modit omnias quibus, nosa nonse eu-

mquiate omnimilit ariatur sinvel idunt 

ut estia nectur, ut facea num repra 

dolorrum idundi dolupis ilita expedi 

bea volupta tecatiatur as mi, ut esequi 

nobis ad mint. Pid quam volor aligen-

imi, nobis dit voles res in re non plit re, 

sitatiatatur re molenitio odis eossequ 

odiandem ent aut ut a earum.Xerovi-

dus. Officita volorem peremporro mi, 

cus in pelique optume verum res volest 

dolupta sinveribus di vel in pelliqu as-

sumquas sam fugiam quo voluptiberro 

quam il et officat re etur seque sunt 

volo quam dolupta tinumque abore 

illest, untio cullabor alicaborrum idelis 

uta con nimodi tem quiasin ulpaxeum 

facepudae pere doluptatur? Qui velen-

ecatin necto excessimi, sit arum volor-

po ratium cus, qui as dolorate 

ma quam am la sunt laut idus, adi offic 

tem eatur, quam, cum rempost istibus 

acimpe volupta tendam que omnis et 

quo es doluptis untendis eiciatet quodi-

ci taesect ataque secum re, voluptur?

Tem eos sit rationse delendu ciasinv 

ellatum nam earum quam hilla pratur 

mos quassit et pro et fugit pelesto in-

tori conseque qui dolupitates reperum 

quodit rehendaepero bla que voluptio.

Cusdame pliscientin cusdame plisc

nam earum quam hilla pratur. 

Volecae occae prate mque nate mpo 

rioreium elenist magnihi llabore pedi-

orunt endi occum fugiantest accuptat 

etus event eici cuscius cienti conserum 

ate omnihit, coreperrum quos dolo om-

nisin et volum hilitiis delectum acerum.

Fugias aspis delendipsum ut dolecus, 

volest quis et ame vitatia doluptatem 

et verovid ut aut odis in et faccum qui 

alique molore ratius.

Ditis as di dipit magnisit enitibus dolum 

eaquos aut dolorio beario quatiis atus, 

similliquae perspel lorrupic to que sunt 

est, nonemquis sinima cus ressit, ex-

pelectiam, ommolor aeruptas eossima 

ximpel ent quo quatum re ipienis aut 

que cum fugita dolupta que rectibus 

re nim eosandipsunt expedit maio. 

Et autem que vendi odia coreperum 

hillorum autem niaero et vent unt eum 

nonseque offictio cumquiassi volesse-

quas non expel ipsus, oditem ra suntius 

reprat ut dolorep eroria coribus, sinit, 

aut alia si aut ea volorpos et destrum 

eossi rem quam, odit occabore ea.

Quia qui quam si ommoluptibus per-

ae nimpeditat lam es et aut aliqui 
n  Cojones dolut la et optatem alis deri 

desequod experio necabo. Itaque 

porrum duscid quam intur adit odi 

sitatem quamus, ius et ma dolum et 

hari omnima con ped ut eatur
n  Aius remqui cum eariandam landa 

volorepta con ped eos dolupta quo-

diatium id etur moluptur? Quia nis 

endi ommoluptatia idusciene net et 

deni doluptatur sinulla cilliquisqui 

dicienis exerae repedit a dellicae.

Lorem ipsum dolor sit amet, consec-

tetuer adipiscing elit. Aenean commo-

do ligula eget dolor. Aenean massa. 

Cum sociis natoque penatibus et 

magnis dis parturient montes, nasce-

tur ridiculus mus. Donec quam felis, 

ultricies nec, pellentesque eu, pretium 

quis, sem. Nulla consequat massa 

quis enim. Donec pede justo, fringilla 

vel, aliquet nec, vulputate eget, arcu. 

In enim justo, rhoncus ut, imperdiet a, 

venenatis vitae, justo. Nullam dictum 

felis eu pede mollis pretium. Integer 

tincidunt. Cras dapibus. Vivamus ele-

mentum semper nisi. Aenean vulputate 

eleifend tellus. Aenean leo ligula, port-

titor eu, consequat vitae, eleifend ac, 

enim. Aliquam lorem ante, dapibus in, 

viverra quis, feugiat a, tellus. Phasellus 

viverra nulla ut metus varius laoreet. 

Quisque rutrum. Aenean imperdiet. 

Etiam ultricies nisi vel augue. Curabitur 

ullamcorper ultricies nisi. Nam eget 

dui. Etiam rhoncus. Maecenas tempus, 

tellus eget condimentum rhoncus, sem 

quam semper libero, sit amet adipisc-

ing sem neque sed ipsum. Nam quam 

nunc, blandit vel, luctus pulvinar, hen-

drerit id, lorem. Maecenas nec odio 

et ante tincidunt tempus. Donec vitae 

sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci 

eget eros faucibus tincidunt.

Lorem ipsum dolor sit amet, consec-

tetuer adipiscing elit. Aenean commo-

do ligula eget dolor. Aenean massa. 

Cum sociis natoque penatibus et 

magnis dis parturient montes, nasce-

tur ridiculus mus. Donec quam felis, 

ultricies nec, pellentesque eu, pretium 

quis, sem. Nulla consequat massa 

quis enim. Donec pede justo, fringilla 

vel, aliquet nec, vulputate eget, arcu. 

In enim justo, rhoncus ut, imperdiet a, 

venenatis vitae, justo. Nullam dictum 

felis eu pede mollis pretium. Integer 

tincidunt. Cras dapibus. Vivamus ele-

mentum semper nisi.

Qui dolore ssedita illit, omnimustrum resequia nimendi psaerec eaquidi bereiciur rent 
facit quat quo doluptatur, officiasped ut doluptam quunto venis que nectem et eictur 
sinum. Pedi bea sima vent oditatis aut eum laborio excestiori cusa con renim eosant.

Anditat sedita illit, omnimustrum

Magnisquam sedita illit, omnimust

Literature templates are available  
to download in the CI portal.

There are fixed page types used in KWS literature, subdi-
vided into the cover page, back page, inside pages, and 
variety catalog inside pages. Distinctions are made bet-
ween the following types of cover page:

1  Cover page layout standard
Corporate communication: Themed brochures from the 
areas of research and cultivation, IT, human resources, etc.
Product communication: Variety catalogs, brochures, 
and flyers, crop-type brochures, instructions for use,  
cultivation guides and planners, information on diseases, 
pests, etc.

2   Cover page layout special subjects
Corporate communication: Company flyers / corporate 
brochures
Product communication: Corporate seed brochures (all 
crop types)

For temporary campaigns, events, initiatives, or similar, 
which are classed as special activities, a freer cover page 
layout in the “special subjects” category can be chosen in 
order to achieve an individual look. The format can also 
be freely chosen for such special cases.

3  Cover page layout, one-pagers/data sheets
Corporate communication: KWS at a glance / facts & 
figures, themed one-pagers, “KWS in Dialog” newsletter   
Product communication: Variety data sheets

The impact of the various media (emotional/rational) is 
managed by adapting the image/text ratio

Special literature  
formats: 
DIN A4, 210 x 210,  
DIN A5, DIN lang

Standard literature formats:
DIN A4, DIN A4 landscape, 
US-Letter, DIN A5,  
DIN A6, DIN long

21

3
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Two layout versions are available for the cover page:

1  Cover page design standard
The size and positioning of the text field is fixed. This en-
sures that all brochures have a very similar appearance.

2  Cover page design special subjects
The size of the text field is fixed. The text field can move 
around. This flexible positioning within the layout grid  
means that the best possible impact can be achieved  
with the image.

3  Basic structure
A fixed layout grid governs the positioning of all corporate 
design elements on the cover page of every format. The 
size of the text field is a multiple of the logo field. An 
exclusion zone for the company details is defined within 
the text field. Only the logo field and slogan may be positi-
oned here. All further communicative content is positi-
oned on the text field. The headline and any communicati-
ve content such as the headline and subheading are 
left-aligned and already preset in the original template  
files. 

Literature
Cover Page Design

Cover page design: standard formats

Flexible positioning of logo field and text field

Cover page design: special subject formats

Alignment axis

x

x

xx

x

x

x

1 2

3

Exclusion 
zone for com-
pany details

DIN A4 210 x 210 DIN A5 DIN longDIN A4 DIN A4 landscape DIN A5 DIN longDIN A6US-Letter

Detailed information on sizes  
can be found in the appendix 
on page 52.
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Various layout versions are available for the back page:

1  Basic structure
A fixed layout grid governs the positioning of all corporate 
design elements on the back page of every format.

2  Exclusion zone for company details
An exclusion zone reserved for company details has been 
defined, which is equivalent to the height of the logo field. 
Ideally, the exclusion zone is aligned with the lower area of 
the format.

Literature
Back Page Design

Formats

DIN A4 210 x 210 DIN A4 landscape DIN A5 DIN longDIN A6US-Letter

Detailed information on sizes  
can be found in the appendix 
on page 52.

Exclusion zone for 
company details

Positioning of the text field

x

1

2
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Literature
General Inside Page Design

1  Page types
The examples on the right show page layouts typical of 
the KWS brand. They are used in both standard and spe-
cial formats. Images, text, and graphics can be accentua-
ted by offsetting them.
 
Images can either be positioned within the type area or 
bled off. The important thing is that they follow the image 
grid. All values are preset in the templates.

2  Inside page grids
The type area, image and column grids, and baseline grid 
have all been derived from the layout grid. All corporate 
design elements are aligned with the grid.
■	 Type area:
 The type area is determined by the format and is preset 
 in the templates.
■	 Image grid:  
 The image raster is always equivalent to 5 × 5 GU  
 (grid units).
■	 Column grid:
 The column grid is always equivalent to 5 GU (grid units) 
 per column. The gutter is 2 GU (grid units) wide.
■	 Baseline grid:
 The baseline grid has spacing equivalent to
 1/3 grid unit. In small formats ≤ DIN A5 it is  
 equivalent to 1/2 grid unit.

Examples of various formats

DIN A4 DIN A4 landscape210 x 210 DIN A5 DIN long DIN A6US-Letter

Type area: the GU are  
determined by the format

Structure page example Inside page example – lots of images Inside page example – lots of text

Image grid: 5 × 5 GU Column grid:  
Column 5 GU,
Gutter: 2 GU

Baseline grid: 1/3 GU

GU = grid unit  
(Cover page  
logo size /12)

1 mm

Content

00 Dolo omnimuslorem ipsum

00 Consetetur sadipscing elitd diamno

00 Eirmod tempor invidunt ut lae dolores 

00 At vero eos et accusam justo duo 

 Omnist ent lorem ipsum
00  Consetetur sadipscing elitd diamno

00  Eirmod tempor invidunt ut lae dolores 

00  At vero eos et accusam justo duo

00  No sea takimata sanctus est

00 At vero eos et acc et justo duo dolor

00  Stet clita kasd guberren

 Consetetur sadipscing invidunt ut
00 Abore et dolore magna

00  Aliquyam erat  

00  Sed dolores ereste sum

00 Consetetur sadipscing

00  Invidunt ut

00  Abore et dolore magna

00 00Omnis es quibus orem ipsum Omnis es quibus orem ipsum

Bereiciur sedita illit, omnimus 
trum resequia nimendi psaerec 
eaquidi bereiciur rent facit quat 
quo doluptatur.

00 00Omnis es quibus orem ipsum Omnis es quibus orem ipsum

Velestion Lorem ipsum dolor.
Porque lorem ipsum

Velestion asimin rendempos comnit 
alignam sequis quuntur.  
Moluptatur rerehen ihillent aut autem.  
Etur sum repedio quidunt velignam.

Qui dolore pro tem fugitiu mquatem faces de sundio incillectur alit ipsa 
doluptia quam quate consedis Ucimin cus, con repudias dus seque.

Consedis moluptis sedita illit, omnimustrum resequia nimendi psaerec eaquidi bereici 

ur rent facit quat quo doluptatur, officiasped ut doluptam quunto venis que nectem et 

eictur sinumque vella pratescillat eseque magnisquam nulparci uta voluptat que volenti 

atectis consed maxime corempo rporem latus nus nonsere et lab inctum consequas 

nonsen.

da con nam qui vellorestet quatur, volor rat. Hil ius, nectur, sint maxim estemqui venem 

essequam is mod que estios delectempore vendit as etur, que ex eium quam vitiund 

aerori delent quatisin es si quiae oditem quid ma cone ommo doloreratur sequodipis 

dolo volorest, iliquia debis quias corerum quiandae restiat ustempo repratempori dolore 

volor as id qui quasped minciisint, occus, unt ent, nobis eat venime dolupta tiatur, et 

expel int. Ta ditatur reheniam, sintus min cum viducium esequis am quunto mi, erferspis 

et pedis consed molore et prerorereium aritiisto eum fuga.

Ut aut quis eaquis ut andae volestestrum la quatem ipidest iuntio molentur? Tis mi, is 

exces is eaturem. Luptas quam di doluptatus ese nones con cullibus digenda qui offi 

catiist, es dolupis aligene moles atur, es aditaspic to excepelit doluptiorro il moloratur 

apernat.

Sincto blate doluptisi aliciis magnien duciae. 

Expel incit moluptatem quostion re, optia del mos restiis dolores aperum as voluptas 

abore nost, qui dundand aerferita erum fugit ipsandundio. Nequiducidem ea volorrum 

nestrum eliqui samenti istioria sinveni hiliquam eum experit, qui dis aborro blam remo 

lup taturem ut ommolorest estor aut am ut eos dolore niendae ea illent repudit et earum 

que alibusdaepro blat alitiunt quae. Itatur aut que liandae por accus cus elendig endi 

catius am, nosam etur rem quid et fuga. Accus et restio. Itae nobis unt, aut molorepe re 

rum aspientis si doluptat des expe evendem ipsus, non eos dampier.

Ut doluptam que nectem est 
imustrum resequia nimendi 
psaerec eaquidi bereiciur rent 
facit quat quo doluptatur of 
ficiasped ut doluptam quunto 
venis que nectem et eictur.

Name – Caption + Highlight Bold | Function – Caption

00 00Omnis es quibus orem ipsum Omnis es quibus orem ipsum

Bus nimodi orem orem ipsum 
dolor sit amet, consectetuer.

Doluptatur lorem 

Inusandae pro pro tem fugitiu mquatem faces de sundio incillectur 
alit ipsa doluptia quam quate consedis. Ent eaquatibusa quiatem  
est, optat et eaquis nobit que non prehend itiorro vernam volestis 
venecta tatur, seque ad minvelit, tem harcia qui aut.

Copy Text sedita illit, omnimustrum 

res  equia nimendi psaerec eaquidi 

bereiciur rent facit quat quo doluptatur, 

officiasped ut doluptam quunto venis 

que nectem et eictur sinumque vella 

pratescillat eseque magnisquam nul-

parci uta voluptat que volenti atectis 

consed maxime corempo rporem latus 

nus nonsere et lab inctum consequas 

nonsenda con nam qui vellorestet qua-

tur, volor rat.

Cusdame pliscientin cusdame plisc

nam earum quam hilla pratur

Modit omnias quibus, nosa nonse eu-

mquiate omnimilit ariatur sinvel idunt 

ut estia nectur, ut facea num repra 

dolorrum idundi dolupis ilita expedi 

bea volupta tecatiatur as mi, ut esequi 

nobis ad mint. Pid quam volor aligen-

imi, nobis dit voles res in re non plit re, 

sitatiatatur re molenitio odis eossequ 

odiandem ent aut ut a earum.Xerovi-

dus. Officita volorem peremporro mi, 

cus in pelique optume verum res volest 

dolupta sinveribus di vel in pelliqu as-

sumquas sam fugiam quo voluptiberro 

quam il et officat re etur seque sunt 

volo quam dolupta tinumque abore 

illest, untio cullabor alicaborrum idelis 

uta con nimodi tem quiasin ulpaxeum 

facepudae pere doluptatur? Qui velen-

ecatin necto excessimi, sit arum volor-

po ratium cus, qui as dolorate 

ma quam am la sunt laut idus, adi offic 

tem eatur, quam, cum rempost istibus 

acimpe volupta tendam que omnis et 

quo es doluptis untendis eiciatet quodi-

ci taesect ataque secum re, voluptur?

Tem eos sit rationse delendu ciasinv 

ellatum nam earum quam hilla pratur 

mos quassit et pro et fugit pelesto in-

tori conseque qui dolupitates reperum 

quodit rehendaepero bla que voluptio.

Cusdame pliscientin cusdame plisc

nam earum quam hilla pratur. 

Volecae occae prate mque nate mpo 

rioreium elenist magnihi llabore pedi-

orunt endi occum fugiantest accuptat 

etus event eici cuscius cienti conserum 

ate omnihit, coreperrum quos dolo om-

nisin et volum hilitiis delectum acerum.

Fugias aspis delendipsum ut dolecus, 

volest quis et ame vitatia doluptatem 

et verovid ut aut odis in et faccum qui 

alique molore ratius.

Ditis as di dipit magnisit enitibus dolum 

eaquos aut dolorio beario quatiis atus, 

similliquae perspel lorrupic to que sunt 

est, nonemquis sinima cus ressit, ex-

pelectiam, ommolor aeruptas eossima 

ximpel ent quo quatum re ipienis aut 

que cum fugita dolupta que rectibus 

re nim eosandipsunt expedit maio. 

Et autem que vendi odia coreperum 

hillorum autem niaero et vent unt eum 

nonseque offictio cumquiassi volesse-

quas non expel ipsus, oditem ra suntius 

reprat ut dolorep eroria coribus, sinit, 

aut alia si aut ea volorpos et destrum 

eossi rem quam, odit occabore ea.

Quia qui quam si ommoluptibus per-

ae nimpeditat lam es et aut aliqui 
n  Cojones dolut la et optatem alis deri 

desequod experio necabo. Itaque 

porrum duscid quam intur adit odi 

sitatem quamus, ius et ma dolum et 

hari omnima con ped ut eatur
n  Aius remqui cum eariandam landa 

volorepta con ped eos dolupta quo-

diatium id etur moluptur? Quia nis 

endi ommoluptatia idusciene net et 

deni doluptatur sinulla cilliquisqui 

dicienis exerae repedit a dellicae.

Lorem ipsum dolor sit amet, consec-

tetuer adipiscing elit. Aenean commo-

do ligula eget dolor. Aenean massa. 

Cum sociis natoque penatibus et 

magnis dis parturient montes, nasce-

tur ridiculus mus. Donec quam felis, 

ultricies nec, pellentesque eu, pretium 

quis, sem. Nulla consequat massa 

quis enim. Donec pede justo, fringilla 

vel, aliquet nec, vulputate eget, arcu. 

In enim justo, rhoncus ut, imperdiet a, 

venenatis vitae, justo. Nullam dictum 

felis eu pede mollis pretium. Integer 

tincidunt. Cras dapibus. Vivamus ele-

mentum semper nisi. Aenean vulputate 

eleifend tellus. Aenean leo ligula, port-

titor eu, consequat vitae, eleifend ac, 

enim. Aliquam lorem ante, dapibus in, 

viverra quis, feugiat a, tellus. Phasellus 

viverra nulla ut metus varius laoreet. 

Quisque rutrum. Aenean imperdiet. 

Etiam ultricies nisi vel augue. Curabitur 

ullamcorper ultricies nisi. Nam eget 

dui. Etiam rhoncus. Maecenas tempus, 

tellus eget condimentum rhoncus, sem 

quam semper libero, sit amet adipisc-

ing sem neque sed ipsum. Nam quam 

nunc, blandit vel, luctus pulvinar, hen-

drerit id, lorem. Maecenas nec odio 

et ante tincidunt tempus. Donec vitae 

sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci 

eget eros faucibus tincidunt.

Lorem ipsum dolor sit amet, consec-

tetuer adipiscing elit. Aenean commo-

do ligula eget dolor. Aenean massa. 

Cum sociis natoque penatibus et 

magnis dis parturient montes, nasce-

tur ridiculus mus. Donec quam felis, 

ultricies nec, pellentesque eu, pretium 

quis, sem. Nulla consequat massa 

quis enim. Donec pede justo, fringilla 

vel, aliquet nec, vulputate eget, arcu. 

In enim justo, rhoncus ut, imperdiet a, 

venenatis vitae, justo. Nullam dictum 

felis eu pede mollis pretium. Integer 

tincidunt. Cras dapibus. Vivamus ele-

mentum semper nisi.

Qui dolore ssedita illit, omnimustrum resequia nimendi psaerec eaquidi bereiciur rent 
facit quat quo doluptatur, officiasped ut doluptam quunto venis que nectem et eictur 
sinum. Pedi bea sima vent oditatis aut eum laborio excestiori cusa con renim eosant.

Anditat sedita illit, omnimustrum

Magnisquam sedita illit, omnimust

2

1

Detailed information on sizes  
can be found in the appendix 
on page 52.
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Variety identifier (e.g. ripeness 
index or tolerance)

The pages in the variety catalog are clear, uncluttered, 
and neatly arranged. To ensure consistency, the variety 
catalog pages feature one text field in KWS Orange. It 
presents all the relevant content at a glance: variety 
name, feature, and icons.

1  Crop and usage icons
Crop icons are a mandatory element within product 
communication whenever the crop type is not immedia-
tely recognizable from the images used. A usage icon 
shows how a product can potentially be used and is an 
optional element of the variety advertisement.  
Icon size: 1/3 logo size (4 GU)

2  Size of the variety name and Variety identifier  
(e.g. ripeness index or tolerance)
The size of the variety name is equivalent to 3 GU. This 
can be reduced to 2 GU with extremely long names. 
The size of the Variety identifier (e.g. ripeness index or 
tolerance) is equivalent to 1 GU.

3   Flexible use of images and logo/text field
The emotionality of the page can be increased by enlar-
ging the image or reduced by increasing the text cont-
ent. The text field can be moved accordingly. Both lay-
out versions (fixed text field or moving text field) are 
available to choose from. The layout version may not be 
changed within the same variety catalog.

Literature
Variety Catalog Inside Page Design 

3

Rational RationalEmotional Emotional

Extremely long variety name

2 GU

1 GU

2

1

Crop and usage 
icons

GU = grid unit 
(Cover page logo size/12)

Detailed information on sizes  
can be found in the appendix 
on page 52.

1 pt

1 variety name

3 GU
1 GU
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Everything at a glance: A text field in KWS Orange has 
been created for designing one-pagers (corporate com-
munication) and data sheets (product communication)  
typical of the brand. Its position is fixed; the space occu-
pied by the image may vary. One-pagers and data sheets 
differ solely in terms of the content and elements featured. 
On the data sheet the variety name and icons appear in 
the text field instead of the headline.

1  Basic structure
A fixed layout grid governs the positioning of all corporate 
design elements on the back page of every format. 

2  Size of the variety name and Variety identifier  
(e.g. ripeness index or tolerance)
The size of the variety name is equivalent to 3 GU. This 
can be reduced to 2 GU with extremely long names.  
The size of the Variety identifier (e.g. ripeness index or  
tolerance) is equivalent to 1 GU.

3  Crop and usage icons
Crop icons are a mandatory element within product com-
munication whenever the crop type is not immediately  
recognizable from the images used. A usage icon shows 
how a product can potentially be used and is an optional 
element of the variety advertisement.  
Icon size: 1/3 logo size (4 GU)

4  Flexible use of images and logo/text field
The emotionality of the page can be increased by enlar-
ging the image or reduced by increasing the text content. 
The logo field and text field can be moved accordingly. 

Literature
One-Pagers/Data Sheets

4

Rational Emotional/Rational

Crop and usage 
icon

3

1

One-pager Data sheet

GU = grid unit 
(Cover page logo size/12)

Detailed information on sizes  
can be found in the appendix 
on page 52.

2 GU

1 GU

2

1 pt

3 GU
1 GU

Extremely long variety name

1 variety name

Variety identifier (e.g. ripeness 
index or tolerance)
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Business Stationery
Letter and Fax Paper and 
Business Cards

1  Letter paper
Blank letter paper featuring the logo and an orange line 
(spot color printing) is available. Word templates with the 
company’s preset values are printed onto it. The individual 
corporate design elements on the letter paper have a fixed 
position and may not be altered.

2  Fax paper
The fax paper is also available as a Word template for 
easy editing. The individual corporate design elements on 
the fax paper have a fixed position and may not be alte-
red.

3  Business cards
The business cards can be printed on one or both sides. 
The two-sided version is ideal for producing bilingual busi-
ness cards or adding a second address. The individual 
corporate design elements on the business cards have a 
fixed position and may not be altered. 

Blank sheet Word template Final printed letter

Letter paper, subsequent pages

Letter paper, first page Fax paper

1 2

Information on the correct paper 
can be found in the appendix on 
page 53.

Internal ordering service for  
KWS business cards at:  
www.kws-businesscard.com

Business card front  
(85 × 55 mm), Business 
card back (optional) for 
bilingual color version

Back (optional) for  
subsequent printing  
in black

3
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Business Stationery
Envelopes and Stamps Zukunft säen

seit 1856

kWs sAAt AG | Postfach 1463 | 37555 Einbeck

Zukunft säen
seit 1856

Matthias Ackermann
Musterstraße 123 
12345 Musterstadt

kWs saat aG | Postfach 1463 | 37555 Einbeck
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Zukunft säen
seit 1856

Zukunft säen
seit 1856

Matthias Ackermann
Musterstraße 123 
12345 Musterstadt

kWs saat aG | Postfach 1463 | 37555 Einbeck

kWs saat aG | Postfach 1463 | 37555 Einbeck

Zukunft säen
seit 1856
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Zukunft säen
seit 1856

Matthias Ackermann
Musterstraße 123 
12345 Musterstadt

kWs saat aG | Postfach 1463 | 37555 Einbeck

kWs saat aG | Postfach 1463 | 37555 Einbeck

C4 with window

C5 with window C5 back

DIN long (220 x 162 mm) DIN long with window DIN long back

C5 (229 x 162 mm)

C4 back
C4 (229 x 324 mm)

1  Envelopes
The envelopes are available in printed form with and with- 
out windows. The individual corporate design elements on 
the envelopes have a fixed position and may not be altered. 
The positive version used on envelopes, for example, is 
subject to an exception and is not available for other media.
Exception: If other standard formats are used interna-
tionally, the layouts can be adapted. The structure 
serves as a guide here. 

2  Stamps
The stamp is available in round and square versions as an 
Illustrator template. The individual corporate design ele-
ments on the stamps have a fixed position and may not be 
altered.

1

2

Stamp, square version (58 x 22 mm) Stamp, round version  (40 x 40 mm)

Envelope and stamp templates  
are available to download  
in the CI portal.

0
0

0
0 S

treet  ■  P. O. Box 000  ■  City 00000
  ■

  C
o

u
n

tr
y

KWS COMPANY NAME

KWS COMPANY
0000 Street 
P. O. Box 000 
City 00000, Country
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Business Stationery
Greeting Card

The greeting card is available in two layout versions (front/
back) for invitations or short greetings. The size of the text 
field is fixed. The text field can move around. This flexible 
positioning within the layout grid means that the best pos-
sible impact can be achieved with the image. 
It is recommended that the greeting card is 
printed in spot colors. 

Din long (210 x 100 mm): 
Front with image and headline for invitations
Front blank for standard greeting card

Back with company details,
Back with name

With Compliments.

COMPANY

Peter Sample
Department

Jane Doe
Department

SEEDING  
THE FUTURE 

SINCE 1856

Lorem ipsum  
solumn dolores.

With Compliments.
Phone +49 (0) 5561 123456
Fax +49 (0) 5561 123456
info@kws.com
www.kws.com

COMPANY

1234 Street 
P. O. Box 123 
City 12345 
Country

Greeting card templates are available  
to download in the CI portal.

Information on the correct paper  
can be found in the appendix  
on page 53.
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Basic structure
The KWS Web site consists of two areas:
■ Open area with information on products as well as  
 company/investor relations/HR
■ Closed area as an advisory portal for  
 registered users: CultiVent 

“Tablet first” approach
A “tablet first” approach has been chosen for the KWS 
Web site. The site is programmed to be responsive.  
The grid follows the fluid approach between the break-
points and adapts dynamically.

Web Site
Overview

The Web site style guide with detailed
information is available to download 
in the CI portal.
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1.1 Writing Styles 46

1.2 File Key
1.2.1 Logo 47
1.2.2 Icons 48

1.3 Size Tables
1.3.1 Logo, Slogan, Layout Grid 49
1.3.2 Use of Fonts in Advertisements 50
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1.5 Imprint and Contact 54

3
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3.1

Writing Styles

Writing styles: A few special typesetting and typography 
rules must be observed when writing text:

■■ KWS written in conjunction with another word  
 (KWS Group, KWS employees) is always unhyphenated 
■■ German and American English (AE) are used for  

 corporate communication and internal (Group) commu- 
 nication. A list of permissible KWS words (English)  
 is available on the intranet under “Translations”. For  
 instance, “sugarbeet” is always written as one word. 
■■ Names of product varieties should always be spelled in 

 capital letters. Only in exeptional cases may be used  
 upper case and lower case (e. g. for reasons of space in  
 diagrams).  

In copy text the slogan “Seeding the future – since 1856” 
is written on one line with a dash. The dash is not used if 
written over two lines when “Seeding the future” appears 
on one line and “since 1856” on the next.
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3.2.1

File Key

File format 
PDF (print)
EPS (print)
JPG (monitor)
PNG (monitor)

Color version/color space
4C = four-color printing (CMYK)
3C = spot color printing (Pantone/HKS)
5C = five-color printing (CMYK + Pantone/HKS)
1C = one-color printing (black)
gray = one-color printing (grayscale) 
RGB = monitor use

Language abbreviation

KWS_Logo_S_4C.pdf

Name
KWS

Media file
Logo
Logo and slogan (minimal combination)

Version
S = file for use with small sizes
SH = file for use with drop shadows

KWS_Logo_Slogan_SH_DE_4C.pdf

Logo

The KWS icon database  
is available to download  
in the CI portal.
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3.2.2

File Key

File format 
PDF (print)
EPS (print)
JPG (monitor)
PNG (monitor)

Color version/color space
4C = four-color printing (CMYK)
gray = one-color printing (grayscale) 
RGB = monitor use

Name
KWS

Media file
icon

Crop icons 
Usage icons 
Text icons

Version
S = file for use with small sizes

Icons

KWS_icon_corn_S_4C.pdf

The KWS icon database  
is available to download  
in the CI portal.
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3.3.1

Size Table
Logo, Slogan, Layout Grid

Use

Format Logo Slogan (offset combination)* Layout grid

DIN long 24 x 24 mm 8 pt | ZAB 9 pt 2 mm

DIN A6 24 x 24 mm 8 pt | ZAB 9 pt 2 mm

DIN A5 24 x 24 mm 8 pt | ZAB 9 pt 2 mm

DIN A4, US Letter 36 x 36 mm 11 pt | ZAB 13 pt 3 mm

DIN A1 (poster) 108 x 108 mm 34 pt | ZAB 39 pt 9 mm

Banner 216 x 216 mm 64 pt | ZAB 80 pt 18 mm

Roll-up 216 x 216 mm 64 pt | ZAB 80 pt 18 mm

Billboard 396 x 396 mm 125 pt | ZAB 142 pt 33 mm

Width × height | Kerning: visual | LS = line spacing 
* Neue Helvetica Bold, capital letters

The KWS templates are available 
to download in the CI portal.

The “Neue Helvetica” font license  
can be acquired from Web sites such  
as www.linotype.com
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3.3.2

Size Table
Use of Fonts in Advertisements

Font: Neue Helvetica

Format Version Color ** 1/1 1/2 1/3 1/4

Format size Portrait Landscape

Slogan Bold, versal White 11 pt | ZAB 13 pt 8 pt | ZAB 9 pt 8 pt | ZAB 9 pt 8 pt | ZAB 9 pt

Headline, medium (3 GU) Light* White, KWS Orange, 36 pt | ZAB 110 % 24 pt | ZAB 110 % 24 pt | ZAB 110 % 24 pt | ZAB 110 %

Headline, small (2 GU) Light* White, KWS Orange, Black 24 pt | ZAB 110 % 16 pt | ZAB 110 % 16 pt | ZAB 110 % 16 pt | ZAB 110 %

Product name, medium (3 GU) Black White 36 pt | ZAB 110 % 24 pt | ZAB 110 % 24 pt | ZAB 110 % 24 pt | ZAB 110 %

Product name, small (2 GU) Black White 24 pt | ZAB 110 % 16 pt | ZAB 110 % 16 pt | ZAB 110 % 16 pt | ZAB 110 %

Introductory text Bold White 11 pt | ZAB autom. 9 pt | ZAB autom. 9 pt | ZAB autom. 9 pt | ZAB autom.

Feature text Roman White 11 pt | ZAB autom. 9 pt | ZAB autom. 9 pt | ZAB autom. 9 pt | ZAB autom.

Feature text, highlighted Bold White 11 pt | ZAB autom. 9 pt | ZAB autom. 9 pt | ZAB autom. 9 pt | ZAB autom.

Copy text Roman White 9 pt | ZAB autom. 8 pt | ZAB autom. 8 pt | ZAB autom. 8 pt | ZAB autom.

Copy text, highlighted Bold White 9 pt | ZAB autom. 8 pt | ZAB autom. 8 pt | ZAB autom. 8 pt | ZAB autom.

URL Bold White 9 pt | ZAB autom. 9 pt | ZAB autom. 9 pt | ZAB autom. 9 pt | ZAB autom.

Adresse Roman White 6,5 pt | ZAB autom. 6,5 pt | ZAB autom. 6,5 pt | ZAB autom. 6,5 pt | ZAB autom.

Legal text Roman Black 5,5 pt | ZAB autom. 5,5 pt | ZAB autom. 5,5 pt | ZAB autom. 5,5 pt | ZAB autom.

Width × height | Kerning: visual | LS = line spacing
*  Character spacing –10.
** Only the colors black and white are used for black-and-white advertisements. It should be ensured that there is sufficient contrast.

The KWS templates are available 
to download in the CI portal.

The “Neue Helvetica” font license  
can be acquired from Web sites such  
as www.linotype.com
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3.3.3

Use of Fonts in Posters

Font: Neue Helvetica

Format Version Color Poster DIN A1 Banner Roll-up Billboard

Format size 594 x 841 mm 2000 x 600 mm 850 x 2000 mm 3560 x 2520 mm

Slogan Bold, capital letters White 34 pt | 39 pt ZAB 64 pt | ZAB 80 pt 64 pt | ZAB 80 pt 125 pt | ZAB 142 pt

Headline, large (4 GU) Light* White 140 pt | ZAB 110 % 285 pt | ZAB 110 % 285 pt | ZAB 110 % 500 pt | ZAB 110 %

Headline, medium (3 GU) Light* White 107 pt | ZAB 110 % 215 pt | ZAB 110 % 215 pt | ZAB 110 % 395 pt | ZAB 110 %

Headline, small (2 GU) Light* White 72 pt | ZAB 110 % 140 pt | ZAB 110 % 140 pt | ZAB 110 % 265 pt | ZAB 110 %

Subheading, large Bold KWS Orange 34 pt | ZAB autom. 64 pt | ZAB autom. 64 pt | ZAB autom. 125 pt | ZAB autom. 

Subheading, small Bold KWS Orange 27 pt | ZAB autom. 54 pt | ZAB autom. 54 pt | ZAB autom. 99 pt | ZAB autom. 

Introductory text Bold White | Black 27 pt | ZAB autom. 54 pt | ZAB autom. 54 pt | ZAB autom. -

Copy text, large Roman White | Black 34 pt | ZAB autom. 64 pt | ZAB autom. 64 pt | ZAB autom. -

Copy text, small Roman White | Black 27 pt | ZAB autom. 54 pt | ZAB autom. 54 pt | ZAB autom. -

URL Bold White | KWS Orange 27 pt | ZAB autom. 54 pt | ZAB autom. 54 pt | ZAB autom. 99 pt | ZAB autom. 

Address Roman White | Black 19,5 pt | ZAB autom. 39 pt | ZAB autom. 39 pt | ZAB autom. 71,5 pt | ZAB autom. 

Width × height | Kerning: visual | LS = line spacing
* Character spacing –10

Size Table

The KWS templates are available 
to download in the CI portal.

The “Neue Helvetica” font license  
can be acquired from Web sites such  
as www.linotype.com
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3.3.4

Use of Fonts in Literature

Font: Neue Helvetica

Format Version Color DIN A4, US-Letter DIN A5, A6, long

Format size Hoch, quer und quadratisch 

Slogan Bold, capital letters White 11 pt | ZAB 13 pt 8 pt | ZAB 9 pt

Headline, large (4 GU) Light* KWS Orange | White 48 pt | ZAB 110 % 32 pt | ZAB 110 %

Headline, medium (3 GU) Light* KWS Orange | White 36 pt | ZAB 110 % 24 pt | ZAB 110 %

Headline, small (2 GU) Light* KWS Orange | White 24 pt | ZAB 110 % 16 pt | ZAB 110 %

Top line Bold Schwarz | White 11 pt | ZAB autom. 8 pt | ZAB autom.

Subheading Bold KWS Orange | White 13 pt | ZAB autom. 10 pt | ZAB autom.

Introductory text Roman KWS Orange | White 11 pt | ZAB autom. 10 pt | ZAB autom.

Copy text Roman Black | White 9 pt | ZAB autom. 8 pt | ZAB autom.

Copy text, highlighted Bold Black | White 9 pt | ZAB autom. 8 pt | ZAB autom.

Caption Roman Black 7 pt | ZAB autom. 7 pt | ZAB autom.

Page numbering Bold KWS Orange 7 pt | ZAB autom. 6 pt | ZAB autom.

Address (back page) Roman White 11 pt | ZAB autom. 8 pt | ZAB autom.

Width × height | Kerning: visual | LS = line spacing
* Character spacing –10

Size Table

The KWS templates are available 
to download in the CI portal.

The “Neue Helvetica” font license  
can be acquired from Web sites such  
as www.linotype.com
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3.4

Paper
Types and Use

Extra Plus pure (Igepa group) 
Extra Plus pure is a very fine, super-smooth paper  
with high volume, high stability, and high smoothness. 
FSC®-certified, it is ideal for business stationery. 
Matching envelopes round off the product range.

Profimatt (Igepa group) 
Profimatt is a matt, wood-free, white illustration printing 
paper with pleasant whiteness, good opacity, and a 
non-reflective surface for highly contrasting color repro-
duction. It is ideal for mailings, flyers, leaflets, brochures, 
and catalogs and is known for its especially cost-efficient 
quality. 

Soporset Premium Preprint (Igepa group) 
Soporset Premium Preprint is also a matt, wood-free, 
high-white material with an even surface, very high white-
ness, and high opacity. It offers good value for money and 
is thus a more reasonably priced alternative to Profimatt.

If one of the recommended papers is not available in your 
country, you can choose an alternative based on the out-
lined paper characteristics.

Papers

Document Paper Grammage

Standard letter paper Extra Plus pure 90 g/m2

Business cards Extra Plus pure 250 g/m2

Mailings Profimatt, Soporset Premium Preprint 80 g/m2

Flyer/leaflets Profimatt 100 – 200 g/m2

Broschures/catalogs Profimatt 70 – 300 g/m2

All paper types can  
be ordered from 
www.igepa.com 
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3.5

Publisher

KWS SAAT AG
Grimsehlstraße 31
37574 Einbeck
Germany
© KWS SAAT AG, March 2015

Contact

If you have further questions to the  
KWS Corporate Design Manual,  
please contact:

Anne Sander
Corporate Marketing Affairs
+49 (0) 5561/311-1097
anne.sander@kws.com

Sascha Voges
Corporate Marketing Affairs
+49 (0) 5561/311-317
sascha.voges@kws.com

CorporateDesign@kws.com

CI portal

All important information on the brand and 
corporate design can be found in the CI 
portal on the KWS intranet. The logo files, 
layout and design templates, and all rele-
vant design guidelines available here are 
always up to date.
Intranet.kws.de

Conception and realization

Jung von Matt/brand identity
Glashüttenstraße 38
20357 Hamburg
Germany
www.jvm.com

Imprint
Contact
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